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Objective: The present study aims to identify, explain, and rank the factors affecting
electronic charitable marketing in luxury tourism services. In this regard, using a mixed
(qualitative-quantitative) approach, first the key dimensions and components were
extracted and then the relationships between them were analyzed and prioritized through
structural-interpretive modeling (ISM).

Method: his study comprises three main stages: first, a thematic analysis using semi-
structured interviews with 17 tourism industry experts in Tehran to extract influential
factors and develop a qualitative framework of these factors; second, a fuzzy Delphi
process with 12 tourism marketing experts to contextualize the factors and identify nine
dimensions and 55 indicators, a process that reached consensus among the experts and
demonstrated that the key factors include motive, brand, service/product, customers,
brand-motive fit, company, campaign, donation, and charitable organization; and third,
Structural-Interpretive Modeling (ISM) using data collected from 31 managers and
marketing specialists to determine the structural model and identify six levels of factors
influencing the success of benevolent (charity) marketing in the realm of virtual luxury
tourism services.

Results: The findings indicate that employing this approach can be effective when
considering the influential factors, because Structural-Interpretive Modeling (ISM)
enables the extraction of causal relationships among the dimensions, and the fuzzy Delphi
method refines and prioritizes the components more precisely.

Conclusions: The results of the study show that electronic charitable marketing in the
field of luxury services affects customers' purchase intention through a chain of factors
including brand trust, commitment to social responsibilities, perceived service quality,
and ethical values. The results of this study provide a systematic framework for
understanding the interaction of influential factors and can provide practical guidance for
policy and decision-making in developing digital charitable marketing strategies in the

luxury tourism industry.
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Introduction

Comparing the performance of tourism marketing in Iran with that of other leading countries
in the tourism industry reveals a wide gap between the level of marketing actions and programs
and the results and standing achieved. Unfortunately, in Iran, there is a limited scientific
perspective on the field of tourism marketing, and most actions in this area are carried out in a
scattered manner without taking into account scientific foundations. On the other hand, tourism
marketing in Iran is in its infancy, and not only is the number of specialists in this field small,
but the indigenous scientific foundations are also limited. To move toward developing
theoretical and applied knowledge in the field of tourism marketing, it is necessary to conduct
applied research in this area based on modern scientific principles. The use of
benevolent/charitable marketing foundations can be one of the effective approaches in tourism
marketing in the country. Of course, it should be noted that many services in the field of tourism
are considered luxury services. Despite the special position of benevolent marketing in the
electronic environment for luxury services in the tourism industry, there are not many scientific
bases available for marketing managers to use in this area, and thus research is needed. Finally,
the main research question is: What are the results of examining electronic marketing of luxury

and benevolent services in the tourism industry?

Method

This study is practical in purpose and descriptive-survey in terms of data collection method.
Since the results of the research can be usable by tourism stakeholders and even by businesses
that intend to engage in benevolent marketing, it is also a practical study. Moreover, because
this research examines the phenomenon of benevolent marketing in the tourism industry as it
exists, it is of the descriptive-survey type. The research was conducted in three stages using, in
sequence, thematic analysis, fuzzy Delphi, and Interpretive Structural Modeling (ISM). In the
thematic analysis phase, semi-structured interviews were used to identify factors affecting
electronic benevolent marketing of luxury tourism services. For this purpose, 17 experts and
university and industry professionals in tourism in Tehran were purposefully selected, and
semi-structured interviews were conducted. The participating executive experts were required
to have at least 10 years of experience in tourism marketing and hold at least a master's degree.
The university experts were required to hold a PhD and have at least one study related to

benevolent marketing. The interview process with the experts continued until theoretical
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saturation was reached. The interview process with the experts was conducted based on a set of
questions prepared by the researcher in consultation with faculty members. After extracting and
reviewing the interview content, data coding and the identification of the dimensions and
components of benevolent marketing were performed. Next, to localize the factors affecting
virtual benevolent marketing in the realm of luxury tourism services, the fuzzy Delphi method
was used. A panel consisting of 12 tourism marketing experts was formed. After three rounds
of the fuzzy Delphi method, the experts reached consensus on the factors. Participation criteria
for experts included at least 10 years of experience in the tourism industry, at least a master's
degree, familiarity with the scientific discussions of tourism marketing, and willingness to
participate in the research. The expert selection was purposeful. Finally, in the third stage, the
Interpretive Structural Modeling (ISM) approach was used to develop the research model. A
questionnaire was used to solicit opinions from 31 managers and marketing experts in Tehran.
Participation criteria for experts included at least 10 years of experience in the tourism industry,
at least a master's degree, familiarity with the scientific aspects of tourism marketing, and
willingness to participate in the research. The number of experts in this stage was 31, selected
purposefully. Also, the basis of data analysis in the ISM method is the mode index (the response
with the highest frequency)

Results

Based on what this study has found, the benevolent marketing method in the realm of luxury
tourism services has many capabilities and can be used as an efficient approach. On the one
hand, success in benevolent marketing is a multi-faceted phenomenon with many complexities.
In other words, given the multiplicity and diversity of factors influencing benevolent marketing
in tourism, one cannot expect that every action and program in this area will be successful. Only
when proper planning is accompanied by consideration of the set of influential factors can there
be hope for success. The set of success factors for benevolent marketing in this study
encompasses a diverse range of elements. For a marketing program to be successful, it must
address a set of questions in light of the results. For example, some of the questions include:
Which motive should be chosen for the program? Which charitable organization should be
partnered with? Which segment of the target customers should be targeted by the program?

How should the donation combination be structured? How should the campaign characteristics
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be defined? And so on. Achieving the optimal combination of these factors can

substantially increase the prospect of success for the benevolent marketing program.

Conclusions

Today, the tourism industry has attracted the attention of numerous policymakers and
managers for the development of countries and regions. Despite the high position of the tourism
industry in today’s trade, this sector has become a challenging field for marketers due to the
intense competition among destinations and the difficulties in attracting and persuading tourists.
Therefore, marketing managers need to use novel and highly efficient methods. One of these
methods, which has gained global acceptance among marketing managers, is benevolent
(charitable) marketing. It is worth noting that this method has been less prominent in tourism
and has mostly been used in other types of businesses. Among Iranian businesses, benevolent
marketing is not well known and is rarely used by a limited number of businesses, and even
then not largely based on scientific principles. Accordingly, this study aimed to examine and
analyze electronic (virtual) benevolent marketing for luxury services using Interpretive
Structural Modeling (ISM) in the tourism industry. Based on the findings, nine dimensions were
identified: motive, brand, service/product, customers, brand-motive fit, company, campaign,
donation, and charity organization, along with 55 indicators. Moreover, according to the results,
in the proposed model, six levels of success factors for virtual benevolent marketing in the
domain of luxury tourism services were determined. At Level 1, the factors are "Brand
Characteristics," "Company Characteristics," and "Product/Service Characteristics." At Level
2, the factor is "Customer Characteristics." At Level 3, the two factors are "Motive
Characteristics" and "Charity Organization Characteristics." At Level 4, there are "Brand-—
Motive Fit Characteristics." At Level 5, the factor is "Campaign Characteristics," and at Level

6, "Donation Characteristics".
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